
Fully Booked With Facebook Ads

Week 2 – Lesson 1
Creating images that stop the scroll



Fully Booked With Facebook Ads

What we’ll cover today:

• 6 qualities of a high converting image
• Some important considerations and where to source 

free images



Let’s do a quick recap of the building blocks for your 
Facebook ad campaigns



#1 Lead magnet

#2 Landing page + TY page

#3 Images
#4 Ad copy
#5 Targeting



Week 2 is all about the images, ad copy and the 
targeting.

• Images that stop people from scrolling.
• Ad copy that makes people want to click 

through.
• And targeting options to get in front of the 

right people.



All these elements are critical to your ad campaign’s success.

If your image doesn’t grab peope’s attention, they’ll scroll right 
past

If your copy doesn’t capture their interest, they won’t click 
through to the landing page

If you target the wrong people, it doesn’t matter how good your 
ad copy or image is. Your ad will fail.



So let’s start with the images …

Images make the biggest difference to your 
click through rate.



Should you use your photo in the ads?

Cold audiences – image

Warm audiences and retargeting – your photo



You should always get 4-5 images to test which perfoms
the best.

Never assume which image will work the best, you might 
be surprised.



Here’s how to choose the images that will get you 
high click through rates

1. Make sure the image is relevant to your ad and 
appeals to your audience

Don’t use images of kittens, puppies, babies, beautiful 
women, beaches if these things have nothing to do with 
your ad



2. Choose images that stand out in the newsfeed

Bright, colourful, high contrast, have a border

Use colours like yellow, orange, red, green & purple. 
(Avoid blue, silver, grey, brown, beige, etc)

(Correct image size: 1200px X 627px)



Remember congruency between your ad and the 
landing page is super important.

You don’t have to use the exact colours of your landing 
page but it’s good to try to match.

Tip: You can always create borders around the images (Choose a 
plain background in Canva and lay down your image) to have the 
same effect.



3. Tell a story

If you weren’t allowed to use any words in your ad, what 
type of image would you use to say what you want?

Choose images that convey an emotion. Use images 
that inspire:
Action, Curiosity, Relatability, Hope for the future, 
Happiness 



4. Use as a pattern interrupt 

Use images that are different to the images that people 
use all the time but only if relevant to the ad copy. For 
example, laptop photos with women, etc

You can use illustrations, black and white images, 
images that make sense for that particular ad



5. Step away from the stock photos

Images that are too ‘corporate looking’, photos that are 
clearly staged, polished, fake or cheesy 

The familiar-looking models with their hands in the air, 
overly happy families, etc.



6. You don’t want your ad to look like an ad

Test without using text overlays and see if they perform 
better.

If you are going to use any text on the image (Canva), 
make sure it is less than 20% of the whole image so 
your reach is not affected.



Amateurish images work well. You don’t need a designer 
to create images.

Images that people actually would share on their 
timeline. Would you use that image?

Images that are on brand. Blog images.



Remember, the most important thing to keep in mind is 
that never assume which image will perform the best.

And always go for the images that resonates with your 
audience, not what you like the best.

Always test and let your audience pick the winner.



One more thing: you can’t just any free image. Do not 
download images from Google or you may get into 
trouble.

You need copyright free images. Look for ‘Creative 
commons License.’

You also have access to Shutterstock photos inside your 
ads manager that you’d have to pay for otherwise. 



In the next lesson, I will show you a bunch of ad 
examples so you can see what type of images and ad 
copies worked.



Home work for this lesson

Source 5 images for testing in your ads.



How to source high quality free images

Here are some of my favourite links:

https://www.pexels.com/
https://picjumbo.com/
https://pixabay.com/
https://unsplash.com/

Also check out https://designschool.canva.com/blog/free-
stock-photos/ and https://blog.snappa.com/free-stock-photos/


