
How to create a landing page for paid traffic 
 
 
We want to NAIL your landing page. 
 
When you are getting clicks on your ad but people are not opting in, your landing 
page is the culprit. 
 
Your landing page should convert 30% at MINIMUM for your Facebook ads to work. 
We will aim for 40% or more.  
 
 
Your landing page must: 
 
• Call your audience out. Somebody is your ideal target audience must identify with 
your copy and feel like they are in the right place. 
 
• Clearly spell out the benefits of signing up. The easiest way to accomplish that 
is to list them as bullet points and tease out those benefits. 
 
• Clear call to action. Give them a place to put their name and email in. Make sure 
you don’t say things like ‘instant download’. Tell people the cheat sheet will be sent 
to the email they provide to discourage freebie seekers and those who put fake email 
addresses. If they are serious, they need to give you an email they check often. 
 
Another thing that is super important to note is that your landing page should be 
congruent to your Facebook ad. Meaning, it should match the colours, fonts and 
the copy you used in the ad. 
 
 
 
Here’s my winning landing page structure that converts really well: 
 

• A benefit-laden headline at the top 
 

• Name of your offer 
 

• Bullets that provide benefit while invoking curiosity  
 

• Your photo 
 

• Mini bio  
 

• As seen on 
 

• Client testimonials 
 
Here’s an example of what it might look like: I encourage you to use the exact 
template in Leadpages and just model off this one. 
 



 
 
 
 
 
 
 
(Sorry about the typo in the headline, I took a screenshot before it was fixed.) 
 
And here’s one for the webinar: Again, highly recommend this exact template inside 
Leadpages and model the structure and elements on this page.  



 
 
 
 
IMPORTANT: Don’t forget to add a link to Privacy Policy/Terms and Conditions on 
your website. Facebook requires this and we must stay compliant so we don’t run 
into any issues. 
 
Good luck! 
Any questions, please ask. 
 
Marya Jan 
Facebook Ad Strategist 


