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Week 1 Training – Lesson 1
Creating your Facebook ad strategy



Fully Booked With Facebook Ads

What we’ll cover today:

• My Facebook ads system

• One ad campaign I always start with



Welcome to FBFA

You are here because you want to use Facebook ads to 
grow your email list so you can promote your services or 
do a launch.

Or, you want to use Facebook ads to launch a coaching 
program or a package now.



You are in the right spot.

I specialize in helping coaches, experts and service-
based entrepreneurs so that they can grow their leads 
and sales from Facebook ads.



I have created this program after helping many private clients 
in all sorts of niches and industries

I am in the trenches every single day creating high level 
strategy and ad campaigns

And after seeing what works and what doesn’t, I have taken 
my own tried and test process, and now teach you in this 
program so you too can get great results



So this is what my proven system looks like

Step 1: Create your ad strategy and figure out revenue goals

Step 2: Create high converting lead generation ads 

Step 3: Perfect your webinar and fill it up with ads

Step 4: Scale your campaigns (retargeting, custom audiences, 
lookalike audiences)



At the end of this program

• You’ll ‘get’ Facebook ads

• You’ll feel totally confident moving forward and creating 
highly profitable ad campaigns in your business

• You’ll know how to troubleshoot and scale your campaigns

• You’ll fill up your webinars from Facebook ads, make 
offers and hit your revenue goals 



I realize that Facebook ads is an investment (how much, 
I’ll explain today).

And so I always like to start off with a plan to get my 
clients – and students – some ROI from Facebook ads 
in the shortest possible time.

So you can move confidently forward and increase your 
ad spend over time.



Think about what type of business you have, who do you 
serve and how much money you want to generate in 6 
months.

And on today’s lesson, we are going to create a strategy 
to get you there.



We are going straight to the cold traffic to build the email 
list because once you understand all the building blocks 
of a successful ad campaign, you can do this easily.

We are not targeting warm audiences (website visitors, 
page fans, email lists) for now because it takes too long 
to see any results from these type of campaigns.



The ad campaign that I have my clients start off with no 
matter what their revenue goals are, is a lead generation 
ad campaign.

I want to take some time here to clarify why we always 
start with lead generation ads first so you can 
understand the critical nature of this step



A lead generation campaign is simply a campaign to 
grow your email list.

This campaign has three purposes:

1. To test your targeting, ad copy and landing page to 
get you a cost per lead you are happy to pay. So you 
don’t have to do a ton of testing when you are running 
ads to a webinar, because webinar registration costs are 
higher and they also have a deadline.



2. To grow your list so you can invite your list to attend 
your when you are launching an offer. This will help 
reduce ad costs also.



3. To create a basic funnel in your business so you can 
set up an email nurture sequence to get private clients 
or make an intro offer.



Here’s what the lead gen ad campaign looks like (don’t 
worry, we will be creating this exact funnel in this program).

Facebook ad à Lead magnet à Landing page à Thank you 
page.

On the thank you page you will have a call to action (CTA), 
either to join your free Facebook group, book a discovery call 
with you, or buy a low dollar product.



You will then nurture these people with a series of emails 
via your autoresponder. You’ll continue to create trust 
and credibility.

As they move into your funnel, you’ll encourage them to 
book a free discovery call with you, or buy something.

You can easily convert at 1-2% so it’s totally possible to 
get a client or make some sales. 



This is the initial phase – lead generation phase. 

This is the most critical stage of mastering Facebook 
ads and most people don’t spend enough time on it

Once you have nailed this, these ads will continue 
running in the background but now you want to create 
webinar ads to hit your revenue goals, which is the final 
phase.



Now you might still be thinking why can’t you work on 
your webinar ads to hit your big revenue goals.

Why do we have to perfect the lead generation ad 
campaign first.

To answer this question I am going to give you some 
numbers in the next lesson – the real numbers no guru 
is telling you. 


